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Abstract

Building personal branding for final-year students is crucial for enhancing work readiness. Consequently, the digital
platform known as the Smart Digital Interactive Service at Institute Agama Islam Negeri Curup offers an accessible and
effective platform for building personal branding among the millennial generation. The digital platform features a
“classic service” that facilitates online discussions among students and counsellors, allowing for the exchange of
experiences and information related to personal branding development. Therefore, this study aimed to describe the
strategy for building personal branding through the Smart Digital Interactive Service as an effort to improve the work
readiness of final-year students. An experimental design was adopted using a one-group t-test model conducted
through the Smart Digital Interactive Service application. The study population included seventh-semester students
from the class of 2021 at Institute Agama Islam Negeri Curup, with a purposive sampling method used to select 30
participants from various study programs. Data collection also included questionnaires to assess personal branding
and students’ work readiness. Furthermore, the t-test formula was applied to analyse the differences in personal
branding and work readiness before and after the intervention. The results showed that the strategy for building
personal branding through the Smart Digital Interactive Service was carried out in several stages. Initially, an offline
session explained how to access the digital platform. Students subsequently registered to receive a username and
password to log in to the Smart Digital Interactive Service account. The next stage included online discussions and Zoom
meetings to further develop and strengthen personal branding.

Keywords: Education, Personal Branding, Smart Digital Interactive Service, Students, Work Readiness.

Introduction

The transition from higher education to the institutional preparation and industry

workforce remains one of the most critical phases
in the professional development of students.
Despite completing their academic programs
successfully, many  graduates
difficulties in adapting to the demands of the

encounter

labour market. This phenomenon, often described
as post-graduation post-power
syndrome, is largely attributed to the imbalance
between academic preparation and workplace
expectations (1). While universities emphasize
knowledge, organizational

shock or

theoretical

involvement, and academic achievements,
employers increasingly demand graduates who
possess practical abilities, self-confidence, and the
capacity to present their skills effectively in
between

professional  settings. The gap

requirements underscores the importance of
developing additional competencies before
graduation. One competency that has gained
prominence in recent years is personal branding.
Beyond technical knowledge, employers look for
individuals who can differentiate themselves,
communicate their value clearly, and demonstrate
consistency between their skills, attitudes, and
professional identity. Personal branding is defined
as the strategic process of shaping public
perception of one’s personality, values, abilities,
and unique strengths in order to create a
memorable and competitive professional identity
(2). It reflects not only what individuals know, but
also how they present themselves to the outside
world. In today’s competitive environment, where
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The present study is novel in two respects. First, it
integrates personal branding training into a digital
counselling platform and evaluates its direct
impact on students’ work readiness, an area rarely
addressed in prior Second, it
contributes new empirical evidence from the
Indonesian higher education context, which has
been underrepresented in global scholarship.
These elements distinguish this work from
existing studies and position it to offer fresh
insights for both theory and practice.

This research therefore advances existing
knowledge in two important ways. First, it extends
the literature on personal branding by situating it
within the digital counselling environment of
higher education. While personal branding has
been widely studied in marketing, psychology, and
professional development contexts, its integration

literature.

into digital counselling for students remains
underexplored. Second, it offers practical
contributions by presenting a replicable strategy
for higher education institutions, particularly in
emerging economies, graduate
employability through technology-driven
interventions. In doing so, the study responds to

to improve

calls for innovative, scalable, and context-sensitive
approaches to career development.

In summary, the transition from higher education
to employment is increasingly complex, requiring
more than academic qualifications alone. Personal
branding has emerged as a key factor in shaping
students’ employability, particularly in the digital
era where online presence influences professional
opportunities. While international studies have
demonstrated the potential of digital counselling,
little is known about its role in supporting
This study
addresses that gap by evaluating the use of the
Smart Digital Interactive Service at Institute
Agama Islam Negeri Curup to build personal
branding and enhance work readiness among
final-year students. Through this investigation, the
study seeks not only to contribute to theoretical
discussions on  personal

personal branding development.

branding and
employability, but also to provide practical
insights for higher education institutions seeking
to prepare their graduates for success in the
contemporary labour market.

Theoretical Overview

Personal Branding
Personal branding refers to the unique identity or
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“brand” that others recognize in an individual due
to distinct qualities and strengths. Consistent
demonstration of these traits strengthens personal
branding (12). This process includes shaping a
positive perception of personality, abilities, and
values, thereby creating a strong “selling point” in
society. Scholars note that personal branding
involves developing, adopting, and organizing
personal information into a comprehensive
narrative, often facilitated through social media. H.
Rampersad described personal branding as
comprising elements such as authenticity, self-
awareness, clear purpose, consistency,
distinctiveness,  visibility, relevance, and
performance. He further emphasized three core
components of effective personal branding: the
individual, strategically crafts and
communicates professional identity; the
promise, which reflects the responsibility to fulfil
public expectations; and the relationship, which
strong personal branding seeks to foster between
the individual and their audience (13). In today’s
digital era, various social media platforms such as
blogs, Facebook, Twitter, Pinterest, YouTube,
Instagram, Quora, SlideShare, podcasts, wikis, and
videocasts serve as key tools for building personal

who
a

brands. For example, YouTube allows individuals
to showcase their abilities through video, offering
clear depictions of personality, body language, and
knowledge (14). Similarly, visual platforms such as
Pinterest and Instagram provide opportunities to
present skills and attributes through images, short
videos, and visually oriented narratives that help
strengthen professional identity.

Work Readiness

The labor market increasingly demands flexibility
and adaptability to rapid changes influenced by
globalization and technological advancement,
requiring universities to prepare students not
only for professional careers but also for active
participation in the 21st-century workforce
through career planning, organization,
adaptability, communication, cooperation, and
skills. Consequently, the
establishment of career development units in
every university has become essential (15).
According to Pool and Sewell, work readiness
skills
developmental tasks, field-specific knowledge, the

presentation

encompasses career management for

ability to understand and present learned

knowledge, and personal attributes that highlight
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an individual’s potential (16). The objective of
developing students’ personal branding is to
enhance work readiness and foster career
maturity by engaging in activities such as career
planning, exploring career-related information,
making informed decisions, and developing
realistic understandings of both desired jobs and
labor market conditions (17). Career development
initiatives linked to personal branding typically
assessment to identify character
tendencies and interests, feedback on career
mapping to highlight areas for improvement, and
targeted training to help students articulate their
strengths and uniqueness for career success.
Students must feel confident in preparing for the
workforce and ready to face challenges and
obligations (18). In this regard, Pool and Sewell
reiterated four key aspects of work readiness—
career management skills, field-specific
knowledge, presentation of acquired knowledge,
and personal attributes that reflect abilities—
while Yorke and Knight categorized work
readiness into personal qualities, core skKills,
process skills, technical or subject-specific
expertise, and career management competencies.
Together, these perspectives underscore that

involve

work readiness is not limited to technical skills but
includes knowledge, behaviors, and attitudes that
enable graduates to perform effectively
professional contexts. Furthermore, Pool and
Sewell emphasized the importance of aligning an

in

individual’s field of study, personal character,
intelligence, and broad knowledge with labor
market expectations to ensure job security and
career success (19). Multiple factors shape
students’ work readiness, including internal
dimensions such as intelligence, capabilities,
health,
aspirations, as well as external influences such as
family background, work environment, and social
connections.

Smart Digital Interactive Service

The Smart Digital Interactive Service represents

interests, motivation, ethics, and

the digitalization of guidance and counselling
sessions at Institut Agama Islam Negeri Curup.
Developed in 2022, the platform was designed to
support digital-based service processes for
students (20). Its primary aim is to facilitate
accessible counselling and career guidance that
can address psychological needs while also

enhancing work readiness. Through this
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application, students can engage in effective
career development activities anytime and
anywhere.

The use of digital counselling in higher education
is essential for contemporary students who are
already familiar with digital technologies.
Publications show no significant superiority
between online and face-to-face counselling;
suggesting that effectiveness largely depends on
individual preference. The Canadian Workforce
Development Board (CFLDB), example,
developed a scoring system to assess websites
based on structure, learning value, and quality as
providers of several functions (21). The ranking
system considered criteria such as visual and
linguistic quality, ease of navigation, creative use
of technology, reliability of information sources,
accuracy of selected content, learning composition
(where technology can be easily understood by
learners), and learning construction (where
technology supports knowledge building) (22).
The development of the Smart Digital Interactive
Service was based on the needs and foundations
for implementing counselling sessions in higher
education. Information technology experts
evaluated the application across three domains:

for

usability, display, and function. Guidance and
counselling experts assessed it in terms of design,
content, and communication processes (23). The
results of expert validation showed average scores
of 79.17% and 80.72%, suggesting that the
application is feasible and reliable for student use.

Methodology
Study Design

The study was an experimental examination using
aone-group t-test model conducted through smart
Digital Interactive Service application. The
population of seventh-semester
students from the 2021 class at Institut Agama

consisted

Islam Negeri Curup (24). The sample included 30
final-year students selected through purposive
sampling from various study programs at the
Institution. Although the one-group pre post
experimental design appropriate
exploring initial effects of personal branding

was for
training, it carries limitations regarding causal
interpretation and external validity. Without a
control group, improvements cannot be attributed
solely to the intervention, and findings may not be
generalized beyond the sample of IAIN Curup
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students.

Participant Demographics

The final sample consisted of 30 seventh-semester
students (16 females and 14 males) aged between
20 and 23 years. Participants represented diverse
study programs, including Islamic Education,
Economics, Communication, and Counseling. The
purposive sampling approach ensured that
students selected were in their final year and
preparing for graduation, making them relevant

for assessing work readiness and personal
branding.

Study Instruments

Two measurement tools were used in this study
namely personal branding and students’ work
readiness. The personal branding tool was
adapted from the framework developed by H.
Rampersad containing sixteen items across eight
dimensions namely Authenticity, Self-awareness,
Clear Purpose, Consistency, Distinctiveness,
Visibility, Relevance, and Performance (25). The
try-out test results of the instrument showed a
high internal consistency with a Cronbach's Alpha
value 0.87. Additionally, the factor structure of the
questionnaire items was identified through
exploratory factor analysis (EFA) suggesting that
the
hypothesized eight dimensions confirming the
tool’s validity (26). The EFA also identified eight
main factors with an eigenvalue greater than 1,
corresponding to the eight dimensions of personal
branding. Students' work readiness measurement

items were grouped according to the

tool was adapted from the theory of Yorke, M &

Table 1: Items Sample of Study Variables

Vol 6 | Issue 4

Knigt comprising twenty statements across five
dimensions namely Personal Qualities, Core,
Process, Technical/Subject-Specific, and Career
Management Skills (27). The try-out results
showed a very high level of consistency with a
Cronbach's Alpha score of 0.90. An exploratory
factor analysis (EFA) was conducted to find the
factor structure of the questionnaire items. The
EFA results showed that the items were grouped
according to the five-dimensional hypothesis,
validating the questionnaire design (28). To
ensure linguistic accuracy and contextual
appropriateness, both instruments underwent a
systematic adaptation process. First, the original
English items were translated into Bahasa
Indonesia by two bilingual experts in psychology
and education. A back-translation into English was
then performed by an independent translator
unfamiliar with the original tools to confirm
semantic equivalence. Next, a panel of counseling
and psychometric experts reviewed the items for
content validity, clarity, and cultural relevance.
Based on their feedback, minor modifications
were made to wording and terminology. A pilot
test was subsequently conducted with ten
students from the target population to identify
ambiguous items. Items that failed to meet clarity
or reliability criteria were revised or removed.
This process ensured that the final instruments
were  both  culturally appropriate and
psychometrically robust for use with Indonesian
final-year students. Furthermore, Table 1 showed
examples of statements used in two instruments.

Variable Dimension Sample Statement
Personal Authenticity In every social interaction, students make an effort to
Branding present authenticity.
Self-awareness Students were aware of the principles.
Clear Purpose Students realized the purpose in life.
Consistency Students remained consistent in talking to others.
Distinctiveness The abilities or skills possessed distinguished students
apart from others.
Visibility Students often posted content on social media relevant to
the field.
Relevance Students made sure that the knowledge and abilities were
correlated with the needs of the industry.
Performance In every job carried out, students tried to be the best.
Students =~ Work Personal Qualities Students have a strong work ethic and try their best.
Readiness Core Skills Students were good at working with the team.
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Variable Dimension Sample Statement
Process Skills Students could manage the time well to complete tasks
efficiently.
Technical/Subject- Students have technical abilities that match their interests.
Specific Skills
Career Management Skills Students understand how to create an attractive and
effective CV.
Study Procedures assessed using the Kolmogorov-Smirnov Test to

The study commenced with a comprehensive
review of pertinent theories concerning personal
branding and students’ work readiness to identify
crucial dimensions. Subsequently, questionnaires
were developed to assess each dimension,
ensuring the relevance and representativeness of
each item. Content validation was further
conducted by two experts in Counselling guidance
and psychology. Following content validation, the
questionnaire experienced a pilot test with ten
representative individuals from the target
population to identify items that might be unclear
or ambiguous (29). Items that did not meet the
validity and reliability criteria were revised or
removed based on the results of statistical
analysis. The revised questionnaire was further
administered to a larger sample of thirty students
to confirm the validity and reliability. These tests
ensured that the measuring instrument was
reliable and valid for a broader population (30).
After undergoing several trials and revisions, the
finalized measuring instrument was considered
ready for use in the study.

Data collection occurred between May 11, 2023,
and August 25, 2023. Following data collection,
normality tests,
analysis

descriptive analysis, and

inferential were  carried out.
Furthermore, a normality test of the data was
carried out using the Kolmogorov-Smirnov test to
assess the suitability of the distribution.
Descriptive analysis included determining the
frequency percentage  of

demographic data (31). Correlational analysis was

and student’s
also performed to ascertain relationships between
variables before the mediation test. The data
obtained was finally processed using the Microsoft
Excel and IBM SPSS Statistics 24 applications.
Normality Test Results

Following data collection, scores for each aspect of
personal branding and work readiness were
totalled to produce a composite score. The
normality test of the data distribution was

427

determine the suitability (32). The results showed
that the data followed a normal distribution with
a p-value > 0.05. Specifically the questionnaire
data on the dimensions of personal branding and
students’ work readiness showed normal
distribution, as evidenced by significance values of
p = 0.150 and p = 0.160 respectively. Therefore,
parametric statistical analysis methods such as the
t-test could be applied to analyze this
questionnaire data.

Results

The study aimed to investigate the effectiveness of
the strategy for building personal branding among
final-year students through Smart Digital
Interactive Service at Institut Agama Islam Negeri
Curup. Additionally, it focused on determining
when there was an improvement in students’
work readiness following the implementation of
this strategy (33). The study gathered 30
participants from various programs at Institut
Agama Islam Negeri Curup to answer the article
questions. These participants were provided with
an overview of the study activities to be engaged
in during the study.

The activity
questionnaires to assess work readiness related to
personal branding. The participants were further
instructed to complete the questionnaire based on
individual =~ circumstances or  conditions.

initial included administering

Subsequently, students participated in personal
branding training which was conducted in two
stages (34). The first training session took place on
Tuesday, July 18, 2023, at the Institut Agama Islam
Negeri Curup Computer Laboratory Room. During
this session, the participants completed the initial
questionnaire and the study provided instruction
on personal branding for students’ work
readiness.

In the first session, students further received
guidance on accessing and registering on smart

Counselling Institut Agama Islam Negeri Curup
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account application (35). Following registration
which included obtaining a wusername and
password, all 30 students successfully registered
and logged in to the application. The second
training session was carried out via the
application website accessible. This online flexible
training spanned a period of two weeks from July
24, 2023, to August 1, 2023. The admin of the
account organized the class, participants, and
instructors to facilitate this training (36). The class
names inputted by the admin included "Personal
Branding Training" and "Steps to Develop
Personal Branding.” Additionally, all students who
completed the questionnaire during the first
training session were enrolled as participants
with the experts listed as instructors.

During the second training session, students were
instructed to log in to accounts using the assigned
usernames and passwords (37). The instructor
then initiated the class discussion, focusing on the

Vol 6 | Issue 4

steps included in developing personal branding.
Furthermore, students actively participated in
sharing personal experiences and insights into
each step of personal branding development.

For the subsequent steps of personal branding
development, the training was conducted via
Zoom through the Institut Agama Islam Negeri
Curup Digital Interactive Service
application. Before each Zoom session, the admin
inputted the Zoom class details into the account.
During these sessions, students engaged in

Smart

discussions aimed at clarifying and emphasizing
the steps of personal branding development.
Students were motivated to use social media
platforms to promote identity and showcase
positive attributes (38). The overall activities of
personal branding training on the Institut Agama
Islam Negeri Curup Smart Digital Interactive
Service application were depicted in Figure 1.

Step 1

Student Activities: Finding Values
and Principles of Life
Quote Comment: The Value of
Politeness, the Value of Care,
Honesty, Harmony

Step 4

Student Activities: Building an
Online Platform

Example quotes: Instagram,
Facebook, TikTok

Step 2
Student Activity: Determining the
Audience
Quote Comments: Principals,
Teachers, Students, Students

Step 4
Student Activities: Sharing Values
and Consistency
Example Quotes: Share about

Education, Mental Health,
Psychology, Useful Activities

Step 3

Student Activity: Building Personal
Narrative

Example quote: Self-description

Figure 1: Sequence of Activities Conducted during the Personal Branding Training Program

Figure 1 describes the Sequence of activities
conducted during the personal branding training
program through Smart Digital Interactive
Service, including account registration, online
class participation, and Zoom-based discussions.
The subsequent task included addressing the
second study problem which aimed to determine
when there was an enhancement in students’

work readiness following the implementation of

personal branding training for final-year students
through Digital
application. The study conducted a test to answer

smart Interactive  Service
the problem and evaluate any potential increase in
students’ work readiness after receiving personal
branding development training via the application
(39). T-test analysis was also performed using the
SPSS version 24 applications with the results

presented in Table 2.

Table 2: Paired-Samples t-test Results for Work Readiness (N = 30)

Variable Mean SE t p 95% ClI of Cohen’s
Difference (29) Difference d

Work readiness  0.995 0.077 1299 .001 [0.84,1.15] 2.37

(pre-post)
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Effect size (Cohen’s d)
For a paired-samples t-test withn = 30,t = 12.985t = 12.985t = 12.985:

Lot _ 12985
“Vn V30 '

That is a very large effect size (Cohen’s benchmark: 0.2 small, 0.5 medium, 0.8 large).
Confidence Interval for the Mean Difference
Cl = Mgips £ teyie X SE
From your table:
B=0.995 (mean difference)

SE=0.077
df = 29,t. = 2.045(95% CI)
CI = 0.995 + (2.045 x 0.077) = 0.995 £+ 0.158
95%CI =[0.837,1.153]
The augmentation in students’ work readiness personal branding skills, greater digital
before and after personal branding training via competence, and enhanced collaboration it is
smart Digital Interactive Service application at necessary to critically situate these findings within
Institut Agama Islam Negeri Curup was the wider debates on employability, equity, and
determined by checking when the sig value was professional identity formation in the digital era
less than 0.05 or the t-count value exceeded the t- (43).
table value. From Table 2, the sig value was .001 From Descriptive Benefits to Critical

suggesting it was smaller than 0.05 and the t-value
showed 0.01 with a significance level of 2.462
while the calculated t-value was 12.985 (40). Since
12.985 was greater than 2.462, the study
concluded that there was an improvement in

Insights

The descriptive results indicate that students
gained practical knowledge of personal branding,
including how to develop professional profiles,

] maintain consistent online identities, and
students’ work readiness before and after the

implementation of personal branding training via
the application. The effect size was very large
(Cohen’s d = 2.37), and the 95% confidence
interval for the mean difference [0.84, 1.15]
confirmed that the improvement was both
statistically significant and practically meaningful.

strategically use digital media. These are valuable
skills in an era where employers routinely
evaluate candidates through online platforms
such as LinkedIn, digital portfolios, and social
media (44). The application also gave students
opportunities to practice, receive feedback, and
refine their online presence, fostering both
Discussion technical proficiency and confidence.

However, such descriptive outcomes require
critical interpretation. Personal branding, while
beneficial, is not a neutral practice (45). [t assumes
that students can and should market themselves

The findings of this study demonstrate that
personal branding training through the Smart
Digital Interactive Service application at Institut
Agama Islam Negeri Curup enhances students’ , . .
) . ) as professional products, a perspective that aligns
readiness for the digital workforce by fostering
digital literacy, self-directed learning, and
collaborative engagement (41). The application,
which integrates personalized training content

with real-time feedback and practice modules,

with neoliberal labor market demands but also
risks commodifying student identities. Not all
students may be equally comfortable with or
equally rewarded for self-promotion. Cultural
. ] norms, gender expectations, and socioeconomic
provides an accessible platform for students to

) , ) .. , background can shape how students construct
learn flexibly and interactively. This aligns with
broader trends in digital education, where online
tools increasingly complement face-to-face
teaching and offer scalable solutions for student
skill development (42). While the descriptive

benefits of the application are clear improved

their professional presence online (46). Thus,
while the application equips students with
technical and strategic skills, the broader social
and cultural dynamics surrounding branding must
be acknowledged.
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Employability in the Digital Era

The study’s contribution becomes clearer when
situated within broader employability debates.
Employability is not simply the possession of skills
but the ability to mobilize those skills effectively in
dynamic labour markets. Scholars have argued
that employability involves not only human
capital (knowledge and skills) but also social
capital (networks and relationships) and identity
capital (the way individuals present themselves to
employers). The Smart Digital Interactive Service
application addresses aspects of identity capital
by helping students craft coherent personal
brands (47). It also indirectly contributes to social
capital by fostering collaboration and peer
learning, which mirrors workplace teamwork
(48).

In the digital economy, employability increasingly
requires proficiency in ICT, data literacy, and the
ability to adapt to rapidly evolving technologies.
This study shows that students who engaged with
the application not only improved their digital
literacy but also gained a sense of accomplishment
through independent learning (49). This is
significant because employability is shaped not
only by technical ability but also by motivation,
resilience, self-efficacy. By enhancing
students’ confidence in navigating online
platforms and curating professional identities, the
training contributes to employability in a holistic

and

sense (50).
At the same time, the findings must be interpreted
in light of structural challenges. Digital

transformation has created opportunities but also
intensified competition. As organizations receive
hundreds of applications, personal branding can
indeed help candidates stand out. However,
employability outcomes depend on labour market
conditions, the good name of the entities and
socio-economic factors, beyond individual control
(51). This means that while personal branding
training is useful, it cannot be viewed as a
complete solution to employability challenges.

Limitations and Critical Boundaries

Acknowledging limitations is essential to avoid
overgeneralizing the findings. First, the study’s
scope was limited to a single institution, Institute
Agama cultural,
demographic, and institutional context may have
shaped student experiences in ways that are not
representative of other universities. For example,

Islam Negeri Curup. The
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students from urban, technologically advanced
institutions may already be familiar with digital
branding, while those from rural areas may face
barriers in terms of internet access or prior
exposure. This context-specificity restricts the
generalizability of the results (52).

Second, the duration of the study was relatively
short, which prevented observation of long-term
effects. While students improved their branding
skills in the short term, it remains unclear whether
these improvements will be sustained after
graduation or whether they will translate into
actual employment outcomes. Longitudinal
studies are needed to assess the long-term
employability benefits of digital branding training
(53).

Third, variations in student engagement and
motivation likely influenced outcomes. Interactive
platforms depend heavily on active participation;
students who are intrinsically motivated may
benefit more, while those with lower motivation
may engage superficially. The heterogeneity of
engagement suggests that the
application’s effectiveness is not uniform. Future
research should explore how motivation, learning
styles, and prior digital experience mediate

student

outcomes.

Fourth, the focus on personal branding may
unintentionally overlook other employability
dimensions, such as critical thinking, problem-
solving, or intercultural competence, which are
equally valued in the labor market. While
branding is important, overemphasis on self-
presentation risks producing graduates who
appear polished but lack deeper professional
competencies.

Ethical and Social Considerations
Another critical dimension concerns the ethics of

personal branding. Encouraging students to
develop consistent online personas raises
questions  about authenticity and self-

presentation. While employers value consistency,
students may feel pressured to present idealized
versions of themselves rather than authentic ones.
This tension highlights the need for training that
not only teaches branding strategies but also
fosters reflection on professional ethics, privacy,
and the boundaries between personal and
professional identities online (54).

Moreover, digital inequalities persist. Students
with greater access to reliable internet, better
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devices, and supportive environments may derive
more benefits from digital branding training.
Without addressing these inequalities, digital
training programs risk widening rather than
narrowing employability gaps. Thus, while the
Smart Digital Interactive Service application
enhances employability skills, its broader
effectiveness depends on institutional support
and equitable access to digital resources (55).

Situating Findings in Global Debates

Globally, higher
grappling with how to prepare graduates for
volatile, uncertain, complex, and ambiguous
(VUCA) labour markets. Digital skills are
increasingly regarded as baseline competencies,
while personal branding and professional identity
are seen as differentiators. This study contributes
to that debate by showing how a localized
initiative digital branding training an
Indonesian university fit into these global trends.
In developed economies, students may already be
immersed in digital ecosystems; here, branding
programs focus on refinement (56). In emerging
economies, however, such programs play a dual
role: equipping students with essential digital
literacy and helping them build competitive
identities in globalized labour markets. The Smart
Digital Interactive Service application thus
highlights the importance of context-sensitive
interventions that bridge global demands and

education institutions are

in

local realities.
Analytical Synthesis and Future

Directions

Taken together, the findings demonstrate both the
promise and the limitations of digital personal
branding training. The promise lies in its ability to
empower students with practical skills,
confidence, and a sense of identity in the
world. The
contextual constraints, structural inequalities, and

professional limitations lie in
the potential risks of commodifying student
identities (57).

Future research should address these limitations
by conducting multi-site and longitudinal studies,
integrating measures of employability outcomes
such as job placement rates, and examining the
role of motivation and engagement. Additionally,
incorporating ethical training on authenticity,
privacy, and digital responsibility would provide a
more balanced approach to personal branding.

Finally, future work should situate branding
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training within broader employability strategies,
ensuring that it complements rather than replaces
other critical graduate attributes (58).

The study contributes to the discourse on
employability by showing how digital interactive
applications can enhance students’ readiness for
the workforce through personal branding. Its
originality lies bridging technological
innovation  with employability  debates,
demonstrating that digital platforms can serve as
both  educational professional
development resources. At the same time, its
limitations highlight the need for critical reflection
and further research. By acknowledging these
boundaries and situating the findings within
broader debates, this study underscores that
personal branding training is not a panacea but a

in

tools and

valuable component of a holistic employability
strategy.

Conclusion

In conclusion, the strategy of building personal
branding for final-year students through Smart
Digital Interactive Service at Institut Agama Islam
Negeri Curup was implemented in several stages.
The first stage was conducted offline to explain the
process of accessing the Institut Agama Islam
Negeri Curup smart digital interactive service
account. Following this, students registered to
obtain usernames and passwords to log in to the
account. The second stage included steps to
develop personal branding through smart digital
interactive service carried out through classical
discussions and later in a Zoom meeting to
reinforce students’ personal branding. Based on
the t-test calculation, the value of sig was .001
smaller than 0.05 and the t-calculated value was
12.985 greater than the t-table value. Therefore,
the study concluded that there was an increase in
students’ work readiness before and after
personal branding training through smart Digital
Interactive Service application at Institut Agama
Islam Negeri Curup.

The study showed that the use of Smart Digital
Interactive Service helped students acquire skills
relevant to the job market such as digital
communication, personal branding management,
and presentations. Students could further use
digital technology to gain more flexible access to
college guidance and Counselling sessions,
specifically to enable personal branding whenever
and wherever wanted. Furthermore, the results of
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this study motivated higher education Institutions
to provide guidance and Counselling sessions,
particularly related to development of technology-
based personal branding.
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Abstract

Building personal branding for final-year students is crucial for enhancing work readiness. Consequently, the digital
platform known as the Smart Digital Interactive Service at Institute Agama Islam Negeri Curup offers an accessible and
effective platform for building personal branding among the millennial generation. The digital platform features a
“classic service” that facilitates online discussions among students and counsellors, allowing for the exchange of
experiences and information related to personal branding development. Therefore, this study aimed to describe the
strategy for building personal branding through the Smart Digital Interactive Service as an effort to improve the work
readiness of final-year students. An experimental design was adopted using a one-group t-test model conducted
through the Smart Digital Interactive Service application. The study population included seventh-semester students
from the class of 2021 at Institute Agama Islam Negeri Curup, with a purposive sampling method used to select 30
participants from various study programs. Data collection also included questionnaires to assess personal branding
and students’ work readiness. Furthermore, the t-test formula was applied to analyse the differences in personal
branding and work readiness before and after the intervention. The results showed that the strategy for building
personal branding through the Smart Digital Interactive Service was carried out in several stages. Initially, an offline
session explained how to access the digital platform. Students subsequently registered to receive a username and
password to log in to the Smart Digital Interactive Service account. The next stage included online discussions and Zoom
meetings to further develop and strengthen personal branding.

Keywords: Education, Personal Branding, Smart Digital Interactive Service, Students, Work Readiness.

Introduction

institutional preparation and industry
requirements underscores the importance of
developing before

graduation. One competency that has gained

additional competencies

prominence in recent years is personal branding.
Beyond technical knowledge, employers look for

, often described 56
or post-power 57

paration and workplace 59
). While universities emphasize 60
knowledge, organizational 61

academic achievements, 62

capacity to present their skills effectively in 65

professional  settings. The gap between 66

individuals who can differentiate themselves,
communicate their value clearly, and demonstrate
consistency between their skills, attitudes, and
professional identity. Personal branding is defined
as the strategic process of shaping public
perception of one’s personality, values, abilities,
and unique strengths in order to create a
memorable and competitive professional identity
(2). It reflects not only what individuals know, but
also how they present themselves to the outside
world. In today’s competitive environment, where
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employers often receive hundreds of applications 23
single position, who havd?24
established strong personal brands are morel25

for a students
likely to stand out. The relevance of personal26
branding is further amplified by the growing rolél27
of digital platforms in recruitment processes. 128
Companies frequently review applicants’ sociall29
media profiles as part of their evaluation ofl30
character and employability (3). A professionall31l
consistent, and positive online presence had32

Social media platforms such as LinkedInl34
Instagram, and YouTube enable students td35

potential employers (4). In this sense, personal37
branding is not only about self-promotion, but alsd 38
about aligning digital footprints with professionall39
aspirations. For final-year students, the ability td 40
articulate their personal and professional4l
identities in both online and offline contexts had42
become an essential component of worki43
readiness. Work readiness, as conceptualized inl44
employability research, encompasses multiplé
dimensions: cognitive preparation, technicall4€
proficiency, communication and collabgratiorl47
(5)148
ted 49

€50
51

skills, adaptability, and emotional resilie

Students who possess these attribu

necessary digital quired td53

effectively build a all54

ace-to-facd 57
all studentd 58
erefore provide d59
personal branding 60
a g work readiness amongl61
ally, scholars have investigated thél62
ital technology in counselling andL63
ent. A German study on thél64
of counselling sessions highlighted 65
rtunities and challenges, noting thafl66
increased accessibility bufl67
required significant adaptation from servicél 68

digital platforms

Vol X | Issue X

online counselling for its convenience, preferences
varied depending on personal learning styles and
technological comfort levels (9). Collectively,
these studies underscore the transformative
potential of digital platforms in educational and
counselling contexts. However, they tend to focus
on accessibility, satisfaction, and service delivery
rather than the integration of personal branding
strategies into digital counselling fra
This gap is particularly relevant in

graduates remains a pressip
for example, faces the d

demands while
technological
Aga
developed the
learnin

faci
for s

Institute

ion designed to
e and counselling
atform enables classical,

al counselling sessions

al age. Its functions include self-development,
problem-solving, and career guidance, all of which
can be
strategies.

The present study builds on these developments
by exploring how the Smart Digital Interactive

Service can be employed to strengthen final-year

dapted to incorporate personal branding

students’ personal branding and, in turn, improve

primarily examined the technical
psychological aspects of digital counselling, this
study explicitly links digital guidance to the

development of personal branding competencies.

or

By adopting an experimental design, the study also
provides empirical evidence on the effectiveness
of the intervention, rather than relying solely on
descriptive or qualitative insights. Previous
research on digital counselling in Germany,
Australia, and Canada has primarily focused on
the
challenges of adapting traditional services to
online platforms (11). While these studies

accessibility, student satisfaction, and

providers (7). Similarly, research in Australid69 highlight the transformative potential of digital
emphasized that digital counselling improved70 technology, they do not examine how such
service delivery, yet raised concerns over datd71 platforms can actively foster personal branding—
privacy and management (8). In Canada, studenfl72 a competency increasingly tied to graduate
perspectives revealed that while many valued73 employability.
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The present study is novel in two respects. First, i225 “brand” that others recognize in an individual due
integrates personal branding training into a digitaP26 to distinct qualities and strengths. Consistent
counselling platform and evaluates its direcR27 demonstration of these traits strengthens personal
impact on students’ work readiness, an area rarel228 branding (12). This process includes shaping a
addressed in prior literature. Second, 229 positive perception of personality, abilities, and
contributes new empirical evidence from th&30 values, thereby creating a strong “selling point” in
Indonesian higher education context, which ha231 society. Scholars note that personal branding
been underrepresented in global scholarship232 involves developing, adopting, and organizing
These elements distinguish this work fron233 personal information into a co
existing studies and position it to offer fresi?34 narrative, often facilitated through s
insights for both theory and practice. 235 Rampersad described personal
This research therefore advances existing36 comprising elements such
knowledge in two important ways. First, it extend237 awareness, clear
the literature on personal branding by situating i238 distinctiveness,  visibili

been widely studied in marketing, psychology, an?41 individual,
professional development contexts, its integratio?42 communicates
into digital counselling for students rema1nQ43 promise
underexplored. Second, it offers

emerging economies, to improve graduate4i i vasious social media platforms such as
employability through technology-driver?4¢ C
interventions. In doing so, the study responds t@249 agram, Quora, SlideShare, podcasts, wikis, and
calls for innovative, scalable, and context-sensitive?50 vide@gasts serve as key tools for building personal

approaches to career development. 251 brandsPFor example, YouTube allows individuals
i 1252 to showcase their abilities through video, offering
clear depictions of personality, body language, and
knowledge (14). Similarly, visual platforms such as

in shaping@55 Pinterest and Instagram provide opportunities to

In summary, the transition from

aP56 present skills and attributes through images, short

opportunities, ile i i es hav@58 strengthen professional identity.

demonstrated ounselling?59 Work Readiness

n supporting60 The labor market increasingly demands flexibility
nt. This stud®6l and adaptability to rapid changes influenced by
ting the use of th@62 globalization and technological advancement,

little is_ known

ive Service at Institut?63 requiring universities to prepare students not
Negeri Curup to build personal64 only for professional careers but also for active
enhance work readiness among@65 participation in the 21st-century workforce
s. Through this investigation, th€66 through career planning, organization,
ot only to contribute to theoreticaB67 adaptability, communication, cooperation, and
on personal branding and®68 presentation skills. Consequently, the
employability, but also to provide practica69 establishment of career development units in
insights for higher education institutions seeking70 every university has become essential (15).
to prepare their graduates for success in th&71 According to Pool and Sewell, work readiness

contemporary labour market. 272 encompasses career management skills for
Theoretical Overview 273 developmental tasks, field-specific knowledge, the
Personal Branding 274 ability to understand and present learned

Personal branding refers to the unique identity o /2 knowledge, and personal attributes that highlight
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276 an individual’s potential (16). The objective 0B27
277 developing students’ personal branding is td328
278 enhance work readiness and foster careed29
279 maturity by engaging in activities such as caree330
280 planning, exploring career-related information331
281 making informed decisions, and developing32
282 realistic understandings of both desired jobs andB33
283 labor market conditions (17). Career developmen834
284 initiatives linked to personal branding typically335
285 involve assessment to identify characte336
286 tendencies and interests, feedback on caree337
287 mapping to highlight areas for improvement, and38
288 targeted training to help students articulate thei339
289 strengths and uniqueness for career success340
290 Students must feel confident in preparing for the341
291 workforce and ready to face challenges and42
292 obligations (18). In this regard, Pool and SewelB43
293 reiterated four key aspects of work readiness—344
294 career management  skills, field-specifi45
295 knowledge, presentation of acquired knowledge346
296 and personal attributes that reflect abilities—347
297 while Yorke and Knight -categorized worl348
298 readiness into personal qualities, core sKkill
299 process skills, technical or subject-specifi@5€
300 expertise, and career management competencies351
301 Together, these perspectives underscore) thaB52
302 work readiness is not limited to techpi

303 includes knowledge, behaviors,

enable graduates to perf

ing internaBg@2
, capabilities363
ethics, and64

367
368

igital Interactive Service represent869

319 ization of guidance and counsellin870
320 sessions at Institut Agama Islam Negeri Curup371
321 Developed in 2022, the platform was designed t@72
322 support digital-based service processes foB73
323 students (20). Its primary aim is to facilitatg74
324  accessible counselling and career guidance tha875
325 can address psychological needs while als®76
326 enhancing work readiness. Through thig77

Vol X | Issue X

application, students can engage in effective
career development activities anytime and
anywhere.

The use of digital counselling in higher education
is essential for contemporary students who are
already familiar with digital technologies.
Publications show no significant superiority
between online and face-to-face counselling;
suggesting that effectiveness largely
individual preference. The Canadi
Development Board (CFLDB), fo

providers of several func
system considered

sources,
rning composition

g counselling sessions in higher
Information technology experts
ated the application across three domains:
, display, and function. Guidance and
counselling experts assessed it in terms of design,
content, and communication processes (23). The
results of expert validation showed average scores
of 79.17% and 80.72%, suggesting that the
application is feasible and reliable for student use.

Methodology
Study Design

The study was an experimental examination using
a one-group t-test model conducted through smart
Digital Interactive Service application. The
population seventh-semester
students from the 2021 class at Institut Agama

consisted  of

Islam Negeri Curup (24). The sample included 30
final-year students selected through purposive
sampling from various study programs at the
Institution. Although the one-group pre post
experimental design appropriate
exploring initial effects of personal branding

was for
training, it carries limitations regarding causal
interpretation and external validity. Without a
control group, improvements cannot be attributed
solely to the intervention, and findings may not be
generalized beyond the sample of IAIN Curup
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students. 411 Knigt comprising twenty statements across five
Participant Demographics 412 dimensions namely Personal Qualities, Core,
The final sample consisted of 30 seventh-semesteft13 Process, Technical/Subject-Specific, and Career
students (16 females and 14 males) aged betweerft14 Management Skills (27). The try-out results
20 and 23 years. Participants represented diversé1> showed a very high level of consistency with a
study programs, including Islamic Education?16 Cronbach's Alpha score of 0.90. An exploratory
Economics, Communication, and Counseling. Thétl7 factor analysis (EFA) was conducted to find the
purposive sampling approach ensured thaftl8 factor structure of the questionnaire items. The

preparing for graduation, making them relevanf20 according to the five-dimension
fl21 validating the questionnaire desig

for assessing work readiness and persona
. 22 ensure linguistic
branding. : .
423 appropriateness, both ins

Study Instruments 424  systematic adaptation prd
Two measurement tools were used in this studyog English items were

namely personal branding and students’ worlg26 [ndonesia by t
readiness. The personal branding tool wa${27 andeducation

adapted from the framework developed by H428 then perform i endent translator

Rampersad containing sixteen items across eigh429 ynfamidi isinal Jtools to confirm
dimensions namely Authenticity, Self-awarenessg3( e@hextd@ panel of counseling
Clear Purpose, Consistency, Distinctivenessq31 and - reviewed the items for
Visibility, Relevance, and Performance (25). The;3 i ity, and cultural relevance.

try-out test results of the instrument showed r feedback minor modifications
high internal consistency with a Cronbach's Alpha ording and terminology. A pilot
value 0.87. Additionally, the factor structure of the|35 was subsequently conducted with ten

questionnaire items was identified
exploratory factor analysis (EFA) su
the items were grouped ac

nts from the target population to identify
pus items. Items that failed to meet clarity
438 or reliability criteria were revised or removed.
39 This process ensured that the final instruments
were  both  culturally appropriate and

al42 final-year students. Furthermore, Table 1 showed
enf43 examples of statements used in two instruments.

Sample Statement

In every social interaction, students make an effort to
present authenticity.

Students were aware of the principles.

Clear Purpose Students realized the purpose in life.

Consistency Students remained consistent in talking to others.

Distinctiveness The abilities or skills possessed distinguished students
apart from others.

Visibility Students often posted content on social media relevant to
the field.

Relevance Students made sure that the knowledge and abilities were
correlated with the needs of the industry.

Performance In every job carried out, students tried to be the best.

Students =~ Work Personal Qualities Students have a strong work ethic and try their best.

Readiness Core Skills Students were good at working with the team.
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Variable Dimension Sample Statement
Process Skills Students could manage the time well to complete tasks
efficiently.
Technical/Subject- Students have technical abilities that match their interests.
Specific Skills
Career Management Skills Students understand how to create an attractive and
effective CV.
Study Procedures 490 assessed using the Kolmogorov-Smi Test to

The study commenced with a comprehensivé]rgl
review of pertinent theories concerning per‘sonafl92
branding and students’ work readiness to identif}/l93
crucial dimensions. Subsequently, questionnaires494
were developed to assess each dimensionf1r95
ensuring the relevance and representativeness oft96
each item. Content validation was furthef97
conducted by two experts in Counselling guidanc‘,498
and psychology. Following content validation, thét99
questionnaire experienced a pilot test with te
representative individuals from the
population to identify items that might be unclear
or ambiguous (29). Items that did not meet th
validity and reliability criteria were revised or
removed based on the results of statisticatr’
analysis. The revised questionnaire was
administered to a larger sample of thirty s
to confirm the validity and reliabili

orov-Smirnov test t(?

of the distribution.5

ed to ascertain relationships betwee
efore the mediation test. The dat
obtained was finally processed using the Microsof?26
Excel and IBM SPSS Statistics 24 applications.
Normality Test Results

Following data collection, scores for each aspect o
personal branding and work readiness wer%gl
totalled to produce a composite score. Th%32
normality test of the data distribution was

528

9
30

t-test analyze this

quest

work readiness following the implementation of
this strategy (33). The study gathered 30
participants from various programs at Institut
Agama Islam Negeri Curup to answer the article
questions. These participants were provided with
an overview of the study activities to be engaged
in during the study.

The activity
questionnaires to assess work readiness related to
personal branding. The participants were further
instructed to complete the questionnaire based on
individual ~ circumstances or  conditions.

initial included administering

Subsequently, students participated in personal
branding training which was conducted in two
stages (34). The first training session took place on
Tuesday, July 18, 2023, at the Institut Agama Islam
Negeri Curup Computer Laboratory Room. During
this session, the participants completed the initial
questionnaire and the study provided instruction
on personal branding for students’ work
readiness.

In the first session, students further received
guidance on accessing and registering on smart

Counselling Institut Agama Islam Negeri Curup
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account application (35). Following registratiorb53
which included obtaining a username and54
password, all 30 students successfully registerecb55
and logged in to the application. The secondb56
training session was carried out via thé57
application website accessible. This online flexibl&58
training spanned a period of two weeks from Julyp59
24, 2023, to August 1, 2023. The admin of thé&60
account organized the class, participants, andb61
instructors to facilitate this training (36). The clas$62
names inputted by the admin included "Personab63
Branding Training" and "Steps to Develop64
Personal Branding." Additionally, all students whd65
completed the questionnaire during the firsb66
training session were enrolled as participantb67
with the experts listed as instructors. 568
During the second training session, students wer&69
instructed to log in to accounts using the assigned70
usernames and passwords (37). The instructob71
then initiated the class discussion, focusing on the

Vol X | Issue X

steps included in developing personal branding.
Furthermore, students actively participated in
sharing personal experiences and insights into
each step of personal branding development.

For the subsequent steps of personal branding
development, the training was conducted via
Zoom through the Institut Agama Islam Negeri
Curup Smart Digital Interactive _ Service
application. Before each Zoom sessio
inputted the Zoom class details in
During these sessions, students

Step 1

Student Activities: Finding Values
and Principles of Life
Quote Comment: The Value of
Politeness, the Value of Care,
Honesty, Harmony

Step 4

Student Activities: Building an
Online Platform

Example quotes: Instagram,
Facebook, TikTok

Step 2
Student Activity: Determining the
Audience
Quote Comments: Principals,
Teachers, Students, Students

Step 4
Student Activities: Sharing Values
and Consistency
Example Quotes: Share about

Education, Mental Health,
Psychology, Useful Activities

Step 3

Student Activity: Building Personal
Narrative

Example quote: Self-description

nal branding trainind>86
art Digital Interactiv87

ent task included addressing thé&90
problem which aimed to determiné91
ere was an enhancement in students592
work readiness following the implementation 0593

personal branding training for final-year students
through Digital
application. The study conducted a test to answer
the problem and evaluate any potential increase in
students’ work readiness after receiving personal
branding development training via the application
(39). T-test analysis was also performed using the
SPSS version 24 applications with the results
presented in Table 2.

smart Interactive Service

Table 2: Paired-Samples t-test Results for Work Readiness (N = 30)

Variable Mean SE t p 95% ClI of Cohen’s
Difference (29) Difference d

Work readiness  0.995 0.077 1299 .001 [0.84,1.15] 2.37

(pre-post)
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Effect size (Cohen’s d)
For a paired-samples t-test withn = 30,t = 12.985t = 12.985t = 12.985:

Lot _ 12985
“Vn V30 '

That is a very large effect size (Cohen’s benchmark: 0.2 small, 0.5 medium, 0.8 large).
Confidence Interval for the Mean Difference

Cl = Mgips £ teyie X SE
From your table:
B=0.995 (mean difference)
SE=0.077

df = 29,t. = 2.045(95% CI)
CI = 0.995 + (2.045 x 0.077) = 0.995 £+ 0.158
95%CI = [0.837,1.153]

The augmentation in students’ work readines$48 personal
before and after personal branding training vi&49 competence, 3
smart Digital Interactive Service application ab50 necessarytoc
Institut Agama Islam Negeri Curup wa$51
determined by checking when the sig value wa$52 i jon in the digital era
less than 0.05 or the t-count value exceeded the t653
table value. From Table 2, the sig value was .001554 i Benefits to Critical

: consistent online identities, and
strategically use digital media. These are valuable
skills in an era where employers routinely
evaluate candidates through online platforms
such as LinkedIn, digital portfolios, and social
media (44). The application also gave students
opportunities to practice, receive feedback, and
refine their online presence, fostering both
technical proficiency and confidence.

However, such descriptive outcomes require
critical interpretation. Personal branding, while
beneficial, is not a neutral practice (45). [t assumes
that students can and should market themselves

geri GUrup enhances students . . .
as professional products, a perspective that aligns

e digital workforce by fosterin

. . 73 with neoliberal labor market demands but also
self-directed learning, an

risks commodifying student identities. Not all

) L students may be equally comfortable with or
rates personalized training conten%76

-time feedback and practice modules
provides an accessible platform for students t
learn flexibly and interactively. This aligns wit
broader trends in digital education, where onlin
tools increasingly complement face-to-fac
teaching and offer scalable solutions for studen
skill development (42). While the descriptiv 8
benefits of the application are clear improve

equally rewarded for self-promotion. Cultural
norms, gender expectations, and socioeconomic
background can shape how students construct
their professional presence online (46). Thus,
while the application equips students with
technical and strategic skills, the broader social
and cultural dynamics surrounding branding must
3 be acknowledged.
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Employability in the Digital Era 735
The study’s contribution becomes clearer wher/ 36
situated within broader employability debates/37
Employability is not simply the possession of skilld 38
but the ability to mobilize those skills effectively i/ 39
dynamic labour markets. Scholars have arguec¥40
that employability involves not only humarf41
capital (knowledge and skills) but also social 42
capital (networks and relationships) and identit}7 43
capital (the way individuals present themselves to/ 44
employers). The Smart Digital Interactive Servicd 40
application addresses aspects of identity capitay‘l6
by helping students craft coherent personay47
brands (47). It also indirectly contributes to social 48
capital by fostering collaboration and pee17 49
learning, which mirrors workplace teamwork750
(48). 751
In the digital economy, employability increasingl}752
requires proficiency in ICT, data literacy, and the/ 93
ability to adapt to rapidly evolving technologies.754
This study shows that students who engaged withf 99
the application not only improved their digita?5
literacy but also gained a sense of accomplishmen
through independent learning (49). This if
significant because employability is shapéd not/29
only by technical ability but also by moti
resilience, self-efficacy. B
students’ confidence in
platforms and curating profe
training contributes to empl
sense (50).

At the same time, the
in light of

and

branding carf 10
out. However/71

me of the entities and/73
factors, beyond individual control 74
s that while personal branding’ 75
séful, it cannot be viewed as &76
ution to employability challenges. 777
ons and Critical Boundaries 778
Acknowledging limitations is essential to avoid 79
overgeneralizing the findings. First, the study’g 80
scope was limited to a single institution, Institu‘u;781
Agama Islam Negeri Curup. The cultural/82
demographic, and institutional context may have/ 83
shaped student experiences in ways that are not'84
representative of other universities. For example,785
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students from urban, technologically advanced
institutions may already be familiar with digital
branding, while those from rural areas may face
barriers in terms of internet access or prior
exposure. This context-specificity restricts the
generalizability of the results (52).

Second, the duration of the study was relatively
short, which prevented observation of long-term

actual employment o

studies are needed to

e with lower motivation
ially. The heterogeneity of
suggests that the
tiveness is not uniform. Future
arch should explore how motivation, learning
and prior digital experience mediate

Fourth, the focus on personal branding may
unintentionally overlook other employability
dimensions, such as critical thinking, problem-
solving, or intercultural competence, which are
equally valued in the labor market. While
branding is important, overemphasis on self-
presentation risks producing graduates who
appear polished but lack deeper professional
competencies.

Ethical and Social Considerations
Another critical dimension concerns the ethics of

personal branding. Encouraging students to
develop consistent online personas raises
questions  about authenticity and self-

presentation. While employers value consistency,
students may feel pressured to present idealized
versions of themselves rather than authentic ones.
This tension highlights the need for training that
not only teaches branding strategies but also
fosters reflection on professional ethics, privacy,
and the boundaries between personal and
professional identities online (54).

Moreover, digital inequalities persist. Students
with greater access to reliable internet, better
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devices, and supportive environments may deriv37
more benefits from digital branding training838
Without addressing these inequalities, digitaB39
training programs risk widening rather thar840
narrowing employability gaps. Thus, while th&41
Smart Digital Interactive Service applicatior842
employability  skills, broadeB43
effectiveness depends on institutional suppor844
and equitable access to digital resources (55). 845
Situating Findings in Global Debates 846
Globally, higher ar847
grappling with how to prepare graduates fo848

enhances its

education institutions
volatile, uncertain, complex, and ambiguou§49
(VUCA) labour markets. Digital skills ar850
increasingly regarded as baseline competenciesgs1
while personal branding and professional identit}852

initiative digital branding training in
Indonesian university fit into these global trends.

economies, however, such programs play a dua
role: equipping students with essentia igitai361
literacy and helping them build competiti é362
identities in globalized labour mark

Digital Interactive Service ?64
highlights the importance 65
interventions that bridge g
local realities.

e868

Analytical Syn 260
Directions 870
e both th6871

tal personah7o

ies in its ability tgg73

practical  skillsg74

of identity in theyg

he limitations lie ig7g

traints, structural inequalities, anqﬂ?
isks of commodifying studengzg

' 879
arch should address these limitationggq
ucting multi-site and longitudinal studiesggq
integrating measures of employability outcomeggo
such as job placement rates, and examining thgga
role of motivation and engagement. Additionallyggy
incorporating ethical training on authenticityggg
privacy, and digital responsibility would provide 3gg
more balanced approach to personal brandingggz
Finally, future work should situate brandin%88
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training within broader employability strategies,
ensuring that it complements rather than replaces
other critical graduate attributes (58).

The study contributes to the discourse on
employability by showing how digital interactive
applications can enhance students’ readiness for
the workforce through personal branding. Its
originality lies in bridging technological
innovation  with employability
demonstrating that digital platfor
both
development resources. A
limitations highlight the ne
and further research. Bj
boundaries and si
broader debatg

educational tools and

ri Curup was implemented in several stages.

Thefirst stage was conducted offline to explain the

Negeri Curup smart digital interactive service
account. Following this, students registered to
obtain usernames and passwords to log in to the
account. The second stage included steps to
develop personal branding through smart digital
interactive service carried out through classical
discussions and later in a Zoom meeting to
reinforce students’ personal branding. Based on
the t-test calculation, the value of sig was .001
smaller than 0.05 and the t-calculated value was
12.985 greater than the t-table value. Therefore,
the study concluded that there was an increase in
students’ work readiness before and after
personal branding training through smart Digital
Interactive Service application at Institut Agama
Islam Negeri Curup.

The study showed that the use of Smart Digital
Interactive Service helped students acquire skills
relevant to the job market such as digital
communication, personal branding management,
and presentations. Students could further use
digital technology to gain more flexible access to
college guidance and Counselling sessions,
specifically to enable personal branding whenever
and wherever wanted. Furthermore, the results of
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889 this study motivated higher education Institution944

890 to provide guidance and Counselling sessionsgig

891 particularly related to development of technologyg7

892 Dbased personal branding. 948

893 949

894 Abbreviations gg(l)

ggg None. 952

897 Acknowledgement ggz

898 The author would like to thank Institut Agam®55

899 Islam Negeri Curup for the support prov1dec95€73

882 during the conduct of this study. 958

902 Author Contributions ggg

903 All authors have contributed equally to the&gl

904 conceptualization, methodology, analysis, wrltlngQgg

882 and revision of this manuscript. 964

907 Conflict of Interest ggg

908 The author declares no conflict of interest. 967

909 968

910 Declaration of Artificial Intelligence969

911 (AI) Assistance 970

912 The authors declare that no generative Al or AI [

913 assisted technologies were used in the writing

8}6 process of this manuscript.

916 Ethics Approval

917 This study was reviewed and approved

918 Research Ethics Committee of In

919 Islam Negeri (IAIN) Curup,

920 (Approval No.: 112/KEPK-IA

921 participants were

922 objectives, procedu

923 Dbenefits before parti

924  consent was obtained fro

925 that participa

926 and anonymity w participant 89

927 retain rom the study abgq

928 ic or personaf9l

o

9 994
995

ot receive special grants fronmgg

9 utions in the public, commercial, 0997
934 ctors. 998
935 999
936 References %88(1)
937 1. Carrera A, Luckie T, Cooperdock EHG. Extrerhi(02
938 underrepresentation of first-generation colleg603
939 students in the geosciences: An intersectional issd€)(04
940 ] Geosci Educ. 2023;72(1):3-14. 1005
941 2. Osei AB, Anim-Wright K. Personal branding: 1806
942 systematic literature review. Int ] Mark StddDQ7
943 2024;16(1):30. 1008

1009

12.

13.

14.

15.

16.

17.

18.

19.

Vol X | Issue X

Gorbatov S, Khapova SN, Lysova EI. Get noticed to get
ahead: The impact of personal branding on career
success. Front Psychol. 2019;10:2662.

Xie-Carson L, Magor T, Benckendorff P, Hughes K. All
hype or the real deal? Investigating user engagement
with virtual influencers in tourism. Tour Manag.
2023;99:104779.

Tushar H, Sooraksa N. Global employability skills in
the 21st century workplace: A semi-systematic
literature review. Heliyon. 2023;9(11):e21023.

Altarawneh AMA, Alomo
counselling services in t
from the point of view of
Technol. 2022;27(9):1277 .
Bawack RE, Kamdjoug JRK. The role of digital
information use on student performance and
collaboration in marginal universities. Int ] Inf
Manag 2020; 54 102179.

1d F, Hofer SI, Reiss
tools to enhance

Application, advantages and challenges as career
counselling services and resources. Int ] Acad Res
Bus Soc Sci. 2020;10(11):63-78.

Gorbatov S, Khapova SN, Lysova EI. Personal
branding: Interdisciplinary systematic review and
research agenda. Front Psychol. 2018;9:2238.
Scheidt S, Gelhard C, Henseler ]. Old practice, but
young research field: A systematic bibliographic
review of personal branding. Front Psychol.
2020;11:274.

Fung ICH, Blankenship EB, Ahweyevu ]JO, Cooper LK,
Duke CH, Carswell SL, et al. Public health
implications of image-based social media: A
systematic review of Instagram, Pinterest, Tumblr,
and Flickr. Perm J. 2019;24:18.219.

Fajaryati N, Budiyono N, Akhyar M, Wiranto N. The
employability skills needed to face the demands of
work in the future: Systematic literature reviews.
Open Eng. 2020;10(1):595-603.

Eimer A, Bohndick C. Employability models for
higher education: A systematic literature review and
analysis. Soc Sci Humanit Open. 2023;8(1):100588.
Ngai SSY, Cheung CK, Mo ], Wang L, Ng YH, Wang P.
Career interventions and social well-being among
non-engaged youth: Examining the mediating effects
of career competency. Child Youth Serv Rev.
2023;148:106903.

Moore M, Thaller ]J. Career readiness: Preparing
social work students for entry into the workforce.
Front Educ. 2023;8:1137342.

Indrawati CDS, Subarno A, Winarno W, Permansah S,
Wirawan AW, Rusmana D. Influence of work



Ristianti et al.,

motivation, interpersonal skills, and knowled§®75
construction on the work readiness of vocationk)76
students. Educ Res Int. 2023;2023:1-10. 1077
Haling A, Kasim M, Nurhikmah NH, Anas M, Rardl®78
AM. Counselling program based on Android as digitH) 79
consultation media. ] Educ Res Dev. 2023;7(2):281080
293, 1081
Kankam PK, Adinkrah BK. College of educatid®82
students’ attitude towards the use of onlil®83
information dissemination tools for counselling 1084
Ghana. Heliyon. 2023;9(8):e18833. 1085
Mhlongo S, Mbatha K, Ramatsetse B, Dlamini K086
Challenges, opportunities, and prospects of adoptit§87
and using smart digital technologies in learnif)88
environments: An iterative review. Heliyd)89
2023;9(6):e16348. 1090
Ntoa S. Usability and user experience evaluation 1091
intelligent environments: A review and reappraisa092
Int ] Hum Comput Interact. 2024;40(5):995-10241093
Lo CK, Yu PLH, Xu S, Ng DTK, Jong MSY. Exploring th©94
application of ChatGPT in ESL/EFL education ad®95
related research issues: A systematic review HP96
empirical  studies. Smart Learn  Envirad)97
2024;11(1):50. 1098
Santana M, Diaz-Ferndndez M. Competencies for tA899
artificial intelligence age: Visualisation of the state100
the art and future perspectives. Rev Manag Stil01
2022;17(6):1971-2004.
Willmer M, Jacobson JW, Lindberg M. Explorato.
and confirmatory factor analysis of the 9-Ite
Utrecht Work Engagement Scale in a multil0
occupational female sample: A cross-sectio
Front Psychol. 2019;10:2779.

20.

21.

22.

23.

24.

25.

26.

27.

business English graduates
2022;13:930332.

Sigudla ], Maritz JE. Explor:
constructs used for investigati

28.

limited setting, Sou
2023;23:1046.
29.

" Perspectivéd 19

and ] Inf Mandgl20
20 1121
30.Da Sonza A, Bachur W] 22

pment, validation add23
aire to evaluate the changkd 24
of physical exercises and in daily 1425
OVID-19 pandemic social distancingl 26
medica: Acta Biomédl 27
1128
Pandey CM, Singh U, Gupta A, Sahu X129
. Descriptive statistics and normality teskd 30
for statistical data. Ann Card Anaesfhl31
2019;22(1):67-71. 1132
Kwak SG, Park SH. Normality test in clinical researdil 33
] Rheum Dis. 2018;26(1):5-11. 1134
Kanasan M, Rahman TA. Personal branding in thd 35
digital era: Social media strategies for graduatesl]36
Commun. 2024;5(1):40-59. 1137
Anjum S. Impact of internship programs dd38
professional and personal development of businekd 39

1140

32.

33.

34.

35.

36.

37.

38.

39.

40.

41.

44,

45.

46.

47.

48.

49.

50.

51.

.Haleem A,

Vol X | Issue X

students: A case study from Pakistan. Future Bus J.
2020;6(1):2-13.

Sholihin M, Shalihin N, Addiarrahman N. The scale of
Muslims’ consumption intelligence: A Magqasid
insight. ISRA Int] Islam Finance. 2023;15(2):98-118.
Office E. Retraction note: Impact of teacher’s training
on interest and academic achievements of students
by multiple teaching methods. Pedagog Res.
2022;7(1):em0118.

Almulla MA. The effectiveness of the project-based
learning (PBL) approach as a way to en,
in learning. SAGE Open. 2020;10(3):
Fitria TN. Lecturer’s personal brand

2023;5(2):76-87.

Kelly S, Kaye SA, Oviedo-
contribute to the accepta
A systematic

innovative , and
employablllty of

vocational
iona ] Res Vocat Educ

, Reyes-Millan M, Vazquez-Villegas P,
andez J. Using an adaptive learning
student performance and

Javaid M, Qadri MA, Suman R.
Understanding the role of digital technologies in
education: A review. Sustain Oper Comput.
2022;3:275-285.

Sivakumar A, Jayasingh S, Shaik S. Social media
influence on students’ knowledge sharing and
learning: An  empirical study. Educ Sci.
2023;13(7):745.

Jiang G, Liu F, Liu W, Liu S, Chen Y, Xu D. Effects of
information quality on information adoption on
social media review platforms: Moderating role of
perceived risk. Data Sci Manag. 2021;1(1):13-22.
Banihashem SK, Noroozi O, Van Ginkel S, Macfadyen
LP, Biemans HJA. A systematic review of the role of
learning analytics in enhancing feedback practices in
higher education. Educ Res Rev. 2022;37:100489.
Tutunaru T. Improving assessment and feedback in
the learning process: Directions and best practices.
Res Educ. 2023;8(2):38-60.

Khan N, Sarwar A, Chen TB, Khan S. Connecting
digital literacy in higher education to the 21st
century workforce. Knowl Manag E-Learning Int ].
2022;14(1):46-61.

Plekhanov D, Franke H, Netland TH. Digital
transformation: A review and research agenda. Eur
ManagJ. 2022;41(6):821-844.

Smaldone F, Ippolito A, Lagger ], Pellicano M.
Employability skills: Profiling data scientists in the
digital labour market. Eur Manag J. 2022;40(5):671-
684.

Shao W. The role of digital transformation in
enhancing organizational agility and competitive



1141
1142
1143
1144
1145
1146
1147
1148
1149
1150
1151
1152
1153
1154
1155
1156

1174
1175
1176
1177
1178
1179
1180

Ristianti et al,,

52.

53.

54.

55.

How to Cite: Ristianti DH, Syahindra W, Warsah I, Situmorang DDB. I
Year Students through Smart Digital Interactive Service: Personal Brane
J Multidiscip Scope. 2025;XX(XX):PAGE NO. DOI: XXXX

advantages: A strategic perspective. Advances 1457
Economics, Management and Political Sciencdsl58
2025;154(1):115-120. 1159
Lu HS, Smiles R. The role of collaborative learninglﬂ.ﬁo
the online education. Int ] Econ Bus Manag Rdsl61
2022;6(6):125-137. 1162
Mendoza-Villafaina ],  Lépez-Mosquera  NL63
Educational experience, university satisfaction add 64
institutional reputation: Implications for universitjl65
sustainability. Int ] Manag Educ. 2024;22(3):101015166
Gamage KA, Dehideniya DMSCPK, Ekanayake SY. TRAd 67
role of personal values in learning approaches add 68
student achievements. Behav Sci. 2021;11(7):102.1169
Luke ], Bartlett C. Bridging the gap: Graduatd70
dispositional employability and the interconnectdd 71
relationship between third space career and learnid 72

1173

\
O

56.

57.

58.

Vol X | Issue X

support services. ] Teach Learn Grad Employab.
2024;15(2):27-40.

Jacobson J. You are a brand: Social media managers’
personal branding and “the future audience.” ] Prod
Brand Manag. 2020;29(6):715-727.

Ovais D. Students’ sustainability consciousness with
the three dimensions of sustainability: Does the
locus of control play a role? Reg Sustain.
2023;4(1):13-27.

Khogali HO, Mekid S. The blended future of
automation and Al: Examining so
societal and ethical impact feature
2023;73:102232.

ss of Final-
t Strategy. Int Res

Rea



Cortfite of Phafieading

This document certifies that the manuscript was edited for proper English
language, grammayr, punctuation, spelling, and overall s’tyle by one or more of

the highly qualified. native English speaking editors
at Good Lingua Center of Education (GLCE)

Manuscrip’c Title
Improving Work Readiness of Final-Year Students through Smart Digital Interactive Service:
Personal Branding Development Sfroﬁregy

Author(s) -
Dina Hajja Ristianti, Wandi Syahmdra [di Warsah and Domlnllg____s,Dervﬂ’BEondl Sltumorang

ood\-‘“g

ping, o d pro° freadi"®
editing’

Date Issued \
June 14, 2024

Trnni“‘“" e

PT. Internasional Translasi Edl,l\zgs:{,]akar’ca



3. Manuscript Revision Required (2)

b M IRJMS Manuscript Revision Re, X + - X
<« c 2; mail.google.com/mail/u/0/#inbox/FMfegzQcqQrTpDdhnCMXLbrTPWDPSsGd ® T &, 0 School H

7 nt
= i Q, Telusuri email Er @ Aktif ¥ ( @
M™i Gmail usuri emai = tif @ ® '\@ V)

@ 2 Tuls <« o @ 5 0 & B D i 3darid24 < >
uli
Mail
Please make sure to include any suggested changes in your updated
[m] I Kotak Masuk 130 manuscript before submitting it for further review. Additionally, for
easier reference, highlight or annotate the manuscript's modifications.
Chat ¢ Berbintang
. The format for the response letter must be as follows:
a] @ Ditunda
bt B> Terkirim Referee 1, issue 1: Response 1
O Draf 4 Referee 2, issue 2. Response 2
' Kategori

Editor, issue 1: Response 1
v Selengkapnya

The final decision will be taken after the nature of your response
Label + letter and revision

English native writers should make sure their work has been thoroughly
reviewed for language, grammar, and style (if needed). You should do
this since it will significantly shorten the time it takes for your

article to be published

*References: References must be included exactly in the manner required
by the publication. Please check the author guidelines.

Nnte- Please make sure tn sithmit vnur revised mannscrint in this trail

g O Type here to search . . ; - 8 29°C Sebagian cerah

~ M IRIMS Manuscript Revision Req X + - X

< c 2 mail.geogle.com/mail/u/0/#inbox/FMfcgzQcgQrTpDdhnCMXLbrTPWDPSsGd ® w

Mi Gmail Q  Telusuri email = ®aktif v (B 83

(59} « A 0 W B &% B D 3daid24 < >
& o o @
Mail NB:
m] El  Kotak Masuk = 1. Please do the meodifications in different colors in the manuscript and
Chat ¥r Berbintang reply with a response separately and revert us to this email only within
the timeline mentioned in this email to avoid delay in publication.
a] @ Ditunda
Meet . 2 NOT following the journal guideline may cause immediate REJECTION of
B> Terkirim .
the manuscript.
[ Draf 4
3. Missing reply / Not carrying out the revision(s) as reviewers
» O Kategori suggested may cause immediate REJECTION of the manuscript.

v Selengkapnya

Label + Please feel free to contact us on editor@irjms.com, for any queries in
this regard

Sincerely,
Editor

International Research Journal of Multidisciplinary Scope (IRJMS)
www irjms com

ﬂ R Type here to search . Sebagian cerah




~ M IRIMS Manuscript Revision Re. X + - X
€« > C 25 mail.google.com/mail/u/0/#inbox/FMfcgzQeqQrTpDdhnCMXLbrTPWDPSsGd @ i &, .S:huu\
= i i il == e 7 f ‘\\
= M Gmail Q  Telusuri email &= ® Aktif v @ @ @ | ]@l o)
\ e W/
D <« E e m D Jdariszs < >
& 2 s B O m 0 @& ari
Mail > IRJMS Editorial Office
> International Research Journal of Multidisciplinary Scope (IRJMS)
= K Kotak Masuk 130 > wwwirjms.com
@D ¥r Berbintang
(] @® Ditunda Satu lampiran - Dipindai dengan Gmail © &
L= B Terkirim
[ Draf 4
» > Kategori
v Selengkepnya [ Reviewers cComm... '
Label +
[ Received, thank you. J[ Thank you for your feedback. J[ Thank you for your email. J
<

ﬂ £ Type here to search * . i e . Sebagian cerah

IRJMS Manuscript Revision Required | IRIMS/06516 u

To dinahajja@iaincurup.ac.id on 2025-10-16 00:35

[%) Reviewers Comments-IRIMS-06516.docx (~97 KB)

Submission Title: IMPROVING WORK READINESS OF FINAL-YEAR STUDENTS THROUGH SMART DIGITAL INTERACTIVE
SERVICE: PERSONAL BRANDING DEVELOPMENT STRATEGY

Dear Dr Dina Hajja Ristianti,
lve appreciate your submission to the "International Research Journal of Multidisciplinary Scope”
with the online ISSN of 2582-631X. Your manuscript has been reviewed, and Minor revisions are

necessary (see attached/below for comments). It is advised that you thoroughly review the manuscript
and note any modifications that were made.

Your amended work must be returned in accordance with our publication policy no later than 7-1@ days
pfter you get this email.

Please make sure to include any suggested changes in your updated manuscript before submitting it
for further review. Additionally, for easier reference, highlight or annotate the manuscript's
modifications.

The format for the response letter must be as follows:

Referee 1, issue 1: Response 1:




4. Manuscript Acceptance Letter

Mail

Chat

Meet

c

M Manuscript Acceptance Letter X

M™i Gmail

7 Tulis

<

0o VGe=sD

Kotak Masuk
Berbintang
Ditunda
Terkirim

Draf
Kategori

Selengkapnya

Label

g £ Type here to search .

137

2% mail.google.com/mail/u/0/?ogbl#search/editor/FMfcgzQcqQrTpFICjRZzz T)fcVzwxPMQ

editor X 3

i
3=

o § =5 0 &« B8 D

Manuscript Acceptance Letter_IRJMS/06516 (el

editor@irjms.com lewat mailbaby.net

kepada saya ~

BR Sepertinya pesan ini ditulis dalam Inggris 8

Terjemahkan ke Indonesia

Dear Dr Dina Hajja Ristianti
Manuscript ID: IRJIMS/06516

We are pleased to inform you that your manuscript titled: "IMPROVING

WORK READINESS OF FINAL-YEAR STUDENTS THROUGH SMART DIGITAL INTERACTIVE

SERVICE: PERSONAL BRANDING DEVELOPMENT STRATEGY" has been accepted for
publication in the International Research Journal of Multidisciplinary

Scope (IRJMS), following a thorough peer-review process and

consideration by our editorial team

Your work makes a valuable contribution to the field of Intemational
Research Joumal of Multidisciplinary Scope (IRJMS), and we are
delighted to include it in an upcoming issue of the journal. You will
receive further instructions from our production team regarding proofing
and publication details

®atifv (@ &

4daribanyak < > £

Kotak Masuk x =S [

& Kam, 16 Okt, 11.45 “ H

Mail

Chat

Meet

v M Manuscript Acceptance Letter. X +

2% mail.google.com/mail/u/0/?ogbl#search/editor/FMfegzQecqQrTpFICRZzz T cVzwxPMQ

c

™ Gmail

2 Tulis

Ed  Kotak Masuk 137
Yr Berbintang

@ Ditunda

B> Terkirim

[ Draf 4
O Kategori

~  Selengkapnya

Label +

Q editor

O ® = 0 & B D i

To proceed further and secure the publication slot, we kindly request
you to complete the payment of the publication fee at your earliest
convenience. Once we receive confirmation of the payment, we will
initiate the final steps toward the publication process.

We appreciate your contribution to International Research Joumnal of
Multidisciplinary Scope (IRJMS) and lock forward to your continued
support and future submissions.

Thank you for submitting your work to the journal, and if you have any
questions, please do not hesitate to contact IRJMS

We look forward to the final steps of publication of your manuscript.
Sincerely

With warm regards.

Editorial Office
International Research Journal of Multidisciplinary Scope (IRJMS)

Iquz Galaxy publisher
www.irjms.com

Scopus - hitps:/www scopu: /sourceid/21101184716

QrImann Rankina

@ Aktif v

@ @

ddaibanysk ¢ > pow




g £ Type here to search o

v M Manuscript Acceptance Letter. X +
€« @ % mailgoogle.com/mail/u/0/?0gbl#search/editor/FMfcgzQeqQrTpFICRZZZTIcVzwxPMO)
= M Gmail Q editor X =
D « B 0§ © % 8 D
> 7 Tulis o @
Mail > pupicanon.
>
[m] & Kotak Masuk 137 > 2 NOT following the journal guideline may cause immediate REJECTION of
> the manuscript
St tr Berbintang >
> 3. Missing reply / Not carrying out the revision(s) as reviewers
h @© Ditunda . " .
> suggested may cause immediate REJECTION of the manuscript
Lz B> Terkirim 4
>
[ Draf 4 >
N > Please feel free to contact us on editor@irjms.com, for any queries in
* D Kategori > this regard
v~  Selengkapnya =
>
> Sincerely,
Label + >
> Editor
>
>l ional R h Journal of Multidisciplinary Scope (IRIMS)
> www.irjms.com
>
>
> On 2025-10-16 00:30, editor@irjms.com wrote
=> Dear Dr Dina Hajja Ristianti
>>
> Thank you for submitting the manuscript, "Improving Work Readiness of
>> Final-Year Students throunh Smart Diaital Interactive Service

@ Aktif v

@ @

4 dari banyak

€« c

v M Manuscript Acceptance Letter. X +

o

%5 mail.google.com/mailfu/0/?ogbl#search/editor/FMfcgzQecqQripFICiRZzzTIcVzuwxPMQ

= M Gmail Q_ editor X 3=
@ Z  Tulis < e =20 @ g C o
Mail > The final decision will be taken after the nature of your response
> letter and revision
(] B Kotak Masuk 137 >
Chat 0 =
¥ Berbintang > English native writers should make sure their work has been thoroughly
fa] @® Ditunda > reviewed for language, grammar, and style (if needed). You should do
Meet > this since it will significantly shorten the time it takes for your
= B> Terkirim > article to be published
>
Draf 4
D > "References: References must be included exactly in the manner required
» O Kategori > by the publication. Please check the author guidelines.
>
v Selengkapnya > Note: Please make sure to submit your revised manuscript in this trail
> email and please submit the following documents and notify the same via
> e-mail
Label + .

> 1. Comrected Manuscript. Please check the both suggestive comrections
> by reviewers Mentioned in the main manuscript (if applicable).

>

> Editor comments: Attached (if applicable)

>

> Reviewer 1 & 2 comments: Attached

>

> NB:

>

> 1. Please do the modifications in different colors in the manuscript

@ Aktif v

@ @ =

4 dari banyak




&« c

¥ M Manuscript Acceptance Letter. X +

2% mail.google.com/mail/u/0/?ogbl#search/editor/FMfegzQcqQrTpFICjRZzz T fcVzwxPMQ

= M Gmail
@ Z Tulis
Mail
(] B Kotak Masuk 137
(S tr Berbintang
(&) @© Ditunda
s B Terkirim
O Draf 4
» D Kategori
~  Selengkapnya
Label TP

Q editor X

« B 0 ®

>
> Please make sure to include any suggested changes in your updated
> manuscript before submitting it for further review. Additionally, for

> easier reference, highlight or annotate the manuscript's modifications
>

> The format for the response letter must be as follows:

>

> Referee 1, issue 1: Response 1:

>

> Referee 2, issue 2 Response 2:

>

= Editor, issue 1: Response 1:

>

>

> The final decision will be taken after the nature of your respense

> letter and revision

>

>

> English native writers should make sure their work has been thoroughly
> reviewed for language, grammar, and style (if needed). You should do
> this since it will significantly shorten the time it takes for your

> article to be published.

>

= "References: References must be included exactly in the manner required
> by the publication. Please check the author guidelines.

it

@ Aktif ~

@ =

- X

® 7 @

: (@)

ddaibanysk € > pFw

v M Manuscript Acceptance Letter . X +

2% mail.google.com/mail/u/0/?ogbl#search/editor/FMfcgzQcqQrTpFICRZzzT)fcVzwxPMQ

€ c
= M Gmail
D
(] 7 Tulis
Mail
[} E3 Kotak Masuk 137
B ¥r Berbintang
h @ Ditunda
L B> Terkirim
[ Draf 4
» > Kategori
~  Selengkapnya
Label TP

Q editor X

<« o w 5 0 @ B D
With warm regards,

Editorial Office
International Research Journal of Multidisciplinary Scope (IRJMS)

Iquz Galaxy publisher
www.irjms.com

Scopus - hitps:/lwww scopu: J id/21101184716

SClmago Ranking :

On 2025-10-16 00:35, editor@irims.com wrote:

> Submission Title: IMPROVING WORK READINESS OF FINAL-YEAR STUDENTS
> THROUGH SMART DIGITAL INTERACTIVE SERVICE: PERSONAL BRANDING
> DEVELOPMENT STRATEGY

>

> Dear Dr Dina Hajja Ristianti,

>

> We appreciate your submission to the "International Research Journal of
> Multidisciplinary Scope” with the online ISSN of 2582-631X. Your

= manuscript has been reviewed, and Minor revisions are necessary (see
> attached/below for comments). Itis advised that you thoroughly review

@ Aktif v

@ @

4 dari banyak

3 > A




~ M Manuscript Acceptance Letter . X + - X

« > C 25 mail.google.com/mail/u/0/?ogbl¥search/editor/FMfcgzQeqQrTpFIGRZzz T feVzwxPMQ

= M Gmail Q  editor X It ety @ ®
E-n 2 Tulis € B O ® £ @& B D ddaribanyak < > S
Mail >> IRJMS Editorial Office
>> International Research Journal of Multidisciplinary Scope (IRJMS)
(] E] Kotak Masuk 137 >> wwwirjms.com
Chat Yr Berbintang
Ck Ditunda Satu lampiran - Dipindai oleh Gmail @ (8} Tambahkan ke Drive
L3 B> Terkirim e —
[ Draf 4
Leiter of Acceptance
» > Kategori ——
v Selengkapnya (@ Acceptance Lette... 4
Label TP

[ Thank you so much for the great news! ] [ I have transferred the money. ] [ I have already paid. ]

(ﬁ Balas )(r‘) Teruskan )

Tampilkan panel samping

Manuscript Acceptance Letter_IRJMS/06516

To dinahajja@iaincurup.ac.id on 2025-10-16 00:45

% Details @) Headers
Acceptance Letter.pdf (~115KB) »

Dear Dr Dina Hajja Ristianti,
Manuscript ID: IRIMS/0@6516

We are pleased to inform you that your manuscript titled: "IMPROVING WORK READINESS OF FINAL-YEAR STUDENTS THROUGH SMART
DIGITAL INTERACTIVE SERVICE: PERSONAL BRANDING DEVELOPMENT STRATEGY" has been accepted for publication in the
International Research Journal of Multidisciplinary Scope (IRIMS), following a thorough peer-review process and
consideration by our editorial team.

Your work makes a valuable contribution to the field of International Research Journal of Multidisciplinary Scope
(IRIMS), and we are delighted to include it in an upcoming issue of the journal. You will receive further instructions
from our production team regarding proofing and publication details.

To proceed further and secure the publication slot, we kindly request you to complete the payment of the publication fee
at your earliest convenience. Once we receive confirmation of the payment, we will initiate the final steps toward the
publication process.

We appreciate your contribution to International Research Journal of Multidisciplinary Scope (IRIMS) and look forward to
your continued support and future submissions.

Thank you for submitting your work to the journal, and if you have any questions, please do not hesitate to contact
IRIMS.

ia Tamnmls LSmmime A bm da L£lanY sbnns AL aaRmYNd snblan AL imiim e el




nternational Research Journal of Multidiscipli

ry Scope (IRJMS)

Submissions
My Queue | 1 Archives O Help
My Assigned Q Y Filters New Submission
06516 Dina Hajja Ristianti ==
iew

Improving Work Readiness of Final-Year Students through Smart Digital Interactive Service: Pers

11




5. Scopus Indexed :
https://www.scopus.com/pages/publications/105021125923%origin=resultslist

g
fﬁ&l. Scopus Preview Q

You're viewing this document on Scopus Preview

Scopus Preview shows a limited view of documents. Select 'Check access' to see if you have full
access to Scopus through your organization.

Back

Improving Work Readiness of Final-Year Students
through Smart Digital Interactive Service:
Personal Branding Development Strategy

International Research Journal of Multidisciplinary Scope « ISSN: 2582631X « Volume:
6 « Issue:4 « Pages: 422 - 434

Article « Open Access « 2025 « EID: 2-s2.0-105021125923 -«
DOI: 10.47857/irjms.2025.v06i04.06516 [[J

Ristianti D.H. + 3 authors

0

Citations

58

References

About Scopus

What is Scopus

Content coverage



https://www.scopus.com/pages/publications/105021125923?origin=resultslist

	557185e70d27dd927b4b625946ad76da78c2e5ea2e5225e52db1d99ab178d6ab.pdf
	557185e70d27dd927b4b625946ad76da78c2e5ea2e5225e52db1d99ab178d6ab.pdf
	557185e70d27dd927b4b625946ad76da78c2e5ea2e5225e52db1d99ab178d6ab.pdf
	557185e70d27dd927b4b625946ad76da78c2e5ea2e5225e52db1d99ab178d6ab.pdf
	557185e70d27dd927b4b625946ad76da78c2e5ea2e5225e52db1d99ab178d6ab.pdf
	Copy of Certificate of Proofreading
	557185e70d27dd927b4b625946ad76da78c2e5ea2e5225e52db1d99ab178d6ab.pdf

